
 

Smoke Signal 

Official News of the Indianhead Chorus 

May, 2007 
 

Mother's Day is the 13th!  
 

Upcoming Dates: 
 May 11

th
, 1:30 PM – Polk Co. Special Ed concert 

 Mother's Day is the 13th!!  
 June 22

nd
, 7 PM – Clear Lake concert 

 June 24
th

 – Amery Area Church Sing   

 June 27
th

 - Barbershoppers sing at Twins Ball game 

 Aug. 16
th

 – Osceola-Music in the Park 

 Oct. 13 – Annual Show @ Unity with Men in Black & Wireless 

 

Directorôs Dialog 
It’s that time of year again!  We’ve got three new show songs to introduce, we’ve got to 

dust-off our church songs for performance in June, and we need to get our show package 

songs ready for performances in Clear Lake and Osceola. 

What’s the number one thing you as a performer can do to be prepared?  At the risk of 

sounding too obvious, the answer this –come to rehearsal on Mon. nights!   Hopefully we 

can get a learning CD together sometime soon, but nothing takes the place of standing on 

the risers to learn or renew a song.  I know that you just can’t make a practice some 

Monday night, but when you miss a particular practice on Monday, we miss you! 

Thanks, 

Steve 
 

Show Chairmanôs Report 
   Our Barbershop show will be here before we know it.  We canôt wish away our 
summer, but October will come soon enough.  We have songs to learn and 
organizing to do to get prepared. 
   The quartets have been lined up.  Our headliner will be ñMen in Blackò from 
Hartford, Conn.  They were 2005 NW District Champs and National Collegiate 
Barbershop Quartet Champs.   Here in their recent picture are members, Karl 
Hudson, Oliver Merrill, Ray Johnson, and Anthony Nasto: 



 
www.meninblackquartet.com/bios 

 

The second quartet comes from Fargo ïñWirelessò.  They are all very active 
members of the Great Plains Harmony Chorus.  It is a recently reorganized 
Quartet that has sung in district competition. One of the members is a former 
member of a district champion group called ñThe Peopleôs Choiceò.  One of the 
other members also sings tenor with ñThe Bottom Lineò, which had also been a 
successful quartet.  Here is a picture of the Wireless quartet: 

 
www.wirelessqt.com/photos  

 

   We may have one more song to pick as an opener for the show.  Since I 
started writing this, we have picked ñIôm Looking Over a Four Leaf Cloverò. All the 
music is being worked on and the church-sing out and show song, ñFaith of Our 
Fathersò, will be introduced soon.  Itôs amazing how fast the songs get learned. 
   The chairmen for the various show duties have stepped up:  Archie will be in 
charge of the house, Duane Morris will do advertising, Jack Overby has arranged 
our Dinner Glow site and caterer, Loren Nelson will do tickets, Larry Fisk will do 
the programs and financials, Ken Mettler will do media and communications, and 
we all will sell tickets and promote our show. 
   Keep developing your list of ticket buyers.  Itôs much more fun to perform for a 
full house! 

Clint Gjerde ïShow Chairman   

 

http://www.meninblackquartet.com/bios
http://www.wirelessqt.com/photos


Quartetting 

 

Your assignment, should you choose to accept it: grab three other guys and sing.  Sing a 

polecat, sing a show song, sing something brand new, or just sing a tag.  If you're not 

quite comfortable quartetting, then find someone to double your part. 

 

Don't be scared to hit a few clunkers.  We've all done it, and we've all come out OK.  If 

the part is one you have trouble with in chorus, you might have success smoothing the 

bumps out in a quartet.  It's also a great time to try out a new voice part.  If nothing 

else, it's an opportunity to let loose and really schmaltz it up. 

 

Guys who sing regularly sing in a foursome (or moresome) tend to be more confident 

chorus singers.  Even informal quartetting encourages you to be a better listener, and a 

more attentive ensemble performer.  Plus you get to know your fellow singers even 

better.  Beyond all those sound rational reasons, singing in a quartet is fun.  And that's 

why we show up every Monday.  So step out on a limb and make the night ring with 

song.   

 

Karl  -defender of the poor, champion of the oppressed, advocate of the innocent 

 

Presidentôs Notes: 
 
Summer is almost here and every one is returning from down south. We have a large amount of 
performances and sing outs already scheduled in May and June. Please make sure you make 
your mark on the signup sheets. And please consider singing at the Twins game on June 27

th
. 

We will be singing ñO Canadaò and ñThe Star Spangled Bannerò before the game. Discount 
tickets are available so when you sign up please write down the number of tickets you need. If 
you have someone youôve been trying to get to practice, use this sing out at the dome as an 
incentive.   All they have to do is attend practice for three weeks before the game to learn the 
songs and they can sing with us. Itôs been a blast the last two years. Remember to have fun when 
you sing and let it reflect on your face with a smile. 

Thank You, 

Archie  

 
CHAPTER DEVELOPMENT UPDATE: 
  
Good day, gentlemen: 
  
We have added two new members to the ranks - congratulations and thank you to Larry Durand 
and Carl Peterson.  Glad to have you with us / please make them feel welcome!  
  
According to my unofficial count, that gives us exactly 40 members at this time.  Our stated goal 
has been to have 50 voices ON STAGE for our fiftieth show in October of 2008.  We have always 
had, and will undoubtedly always continue to have, a few members who are unable to sing on our 
show with us.  Therefore, we're going to have to have more than 50 members on the books about 
a year from NOW!  But that will require recruiting MORE than 10 members - and that assumes 
that we don't lose any between now and then! 



  

 We had a guest night about a month ago and despite sending out about 80 letters, and 
following them with about 60 calls, we only had a handful of guests.  This clearly 
reinforces what we've know for quite some time - guests come when they are 
personally invited.  That gives us one main option to work between now and then.  
Every one of us needs to take a bold step - stick out a hand and ask someone to come to 
chorus with you.   

  
YOU CAN MAKE A DIFFERENCE.   
  

Mark N. 
  

Are We Vulnerable? 
In the newsletter from the Gustavus Adolphus College Choir, I noticed something 
for all of us to think about.  Samuel Eckberg wrote about the concert at the 
Minnesota Orchestra Hall back in November, of the various choirs that 
participated:  Augsburg, Concordia-Moorhead, Concordia-St. Paul Gustavus and 
St. Olaf choirs.   Samuel Eckberg wrote,ò The keynote speaker was Luther 
College legend Weston Noble.  He spoke on the importance of emotion in 
singing, and the risk that singers take by wearing their emotions on their sleeve.  
He said that we as singers need to be able to allow ourselves to be "vulnerable". 
That is what Steve is working so hard in getting us to feel the song and the 
meaning of the song and projecting that emotion to the audience.  Good 

advice. .  Jon Buss  

P.S.  Each member needs to commit to recruiting one member to the chapter.  If 
each of us would do that, we would have a 70 man chorus 
 

 
 

Here are TEN hallmarks of a good barbershop chapter.  

1. The Chapterôs IDENTITY: is it broad enough to be inclusive of a wide number of 
people or does it seem exclusive, elitist in some way?  

2. The Chapterôs AGE: has the chorus been around long enough to have a positive 
image and some authority in the music arena or is it a flash-in-the-pan trendy group?  

3. The Chapterôs DURATION: has the chapter undergone many changes and still 
remains true to its mission and to its members or does it give in/give up to changing 
pressures?  

4. The Chapterôs CONSTITUTION: has the chapter developed guidelines for member 
involvement and ideals to which it aspires or is it utilitarian, selfish in its purposes?  

5. The Chapterôs UNITY: is the chapter willing to stick together to meet its ideals 
regardless of individual opinions and feelings or does it fracture for lack of commitment?  



6. The Chapterôs INTEGRITY: is the chapter capable of developing policies that serve 
the common good of its members or do select individuals make unilateral decisions?  

7. The Chapterôs CONSENSUS: is there agreement within the membership to work 
together to reach common goals or is the chapter rift by special interest factions?  

8. The Chapterôs LEADERSHIP: has the chapter developed a óservant leaderô model for 
its directors or does the chapter expect leaders to be dominant?  

9. The Chapterôs HAPPINESS: does the chapter create its own happiness or does it wait 
for others and other forces to feed it opportunities for happiness?  

10. The Chapterôs PROPHECY: has the chapter produced prophet-members who inspire 
and educate toward vitality or does it grow ódoom-and-gloomô prophecy for the future?  

The Indianhead Chorus IS a good chapter!  

*******************  

 

Treasurerôs Report 
Operating fund.....       $2177.52 

Uniform fund.....           5774.47 

Quartet fund.....             6000.00 

Social fund.....                 414.65 

Total of all funds......   14,366.64 

Committed funds.....       1400.00 

Uncommitted funds.....     777.52 

Larry 
 

A few Points of Marketing & PR from the Society: 
  

1. Public relations is all about creating awareness. 
2. Marketing involves doing something about it, or selling something. 
3. Know what we are selling: barbershop is a serious musical specialty. 
4. Refer to ourselves as a "performing men's chorus."  Keep the "B" word out of 
marketing.  Good music will sell itself.  (This is not my opinion!) 
5.  Never uses the "S" word (sing-out), either. Sing-out sounds too insignificant to 
a customer. We always say, "We have a concert, or performance, coming up" 
6.  The chapter should be a member of local conventions, visitors bureaus, arts 
councils and chambers of commerce (Chamber dues may be $200 or more; you may be able to do a free 

show for a chamber of commerce installation dinner in exchange for chamber membership. But even if you have to pay the full 
price, it's worth it, because that's where your city's movers and shakers are.) 
7. Give a newspaper a block of tickets in exchange for a show ad. 



8. Perform for a hospital, or any other charitable organizationð(inform them that part of 

your payment will consist of a mention of the performance in their newsletter.) 

9.  Performing at local service clubs is a good way to gain members, pick up 
performances, and boost potential ticket sales. 
10.  Give away blocks of tickets in return for an ad in the high school newspaper, 
the church bulletin, or a service club newsletter. 
11. Perform at building dedications. They receive media exposure. (We have new hospitals 

coming in 2 communities we serve) 
12.  Entertain at a fair. Buy a booth and have quartets perform, while you hand 
out information about your chapter and order forms people can fill out to obtain 
show tickets. (When quartets can't be available, play a video tape of your quartets and chorus.  Give away a chapter or 

Society audio tape every day your booth is open. This will attract attention.  Most people who sign up to win a tape will be 
interested in barbershop music. Get their names and addresses on a card so that you can contact them later about show tickets or 
membership.) 
13.  Do Christmas shows.  (A good Christmas show can outsell the annual show. Barbershop produces a warm, 

fuzzy feeling that people crave during the holiday season. Hold Christmas shows during the first two weeks of December.) 
14. Ticket price ideas-- $50 for patrons (with first choice seating), $25 for 
supporters, $10 for general admission - $25 or $50 includes dinnerglow with the 
barbershoppers. Sept.15 could be the ticket deadline for this to list patrons on the 
patron page and to order dinners. 
15. Set up a table in the lobby at the show to sell tickets to next year's show.  
Some patrons will buy as they are leaving the auditorium. Remember, people will buy the most expensive seats first. 

16.  Provide radio stations with tickets to give away to people who win a call-in 
contest.  (Each call amounts to an advertisement for your show. Work in an interview with a knowledgeable chapter member, 

or a quartet performance, in conjunction with the give-away. List the station as a sponsor in the show program.) 
17.  Use the same person as ticket chairman for each show. (Be sure he has a co-chairman 

as a backup, who can move into the chairman's slot in the future.  The ticket chairman should have an answering machine with a 
hotline number.) 
18.  Provide recognition for top ticket sellers. 
19.  For promotion use 8 x 10 photographs of your chorus, a small photo of your 
chorus director, and photos of chapter quartets video vs. brochures. (The Vocal Majority 

relies primarily on video tape to sell the chorus. They feel it is a better medium for our art form than printed materials, or even 
audio tape. They think that a brochure is too static.) 
20.  Beg, borrow or steal videos wherever you can get them. (You can have a local cable 

station tape your show. Obtain a copy of your contest video from the district.) 
21.  The local radio station is an excellent medium for chapters to use in 
informing our public that we are active and interested in our community and that we make good music. One way to 

obtain radio time is to participate in a station's community relations and charity activities. 
22.  Networking. Networking gets results. Talk about barbershop to everyone. (Be 

sure you obtain clearances and licenses, and pay the required fees for the songs you sing on a tape. Call Ruth Marks at the 
international office to find out the clearances you will need. The cost is nominal. While you are in the studio, tape the chorus 
singing your national anthem. That's part of your repertoire anyway, isn't it? Put that on a separate tape for use by radio stations 
or at sporting events.) 
23.  Produce a CD.  The cost of producing tapes is not prohibitive.  An outlay of $2,500 should set you up in 

business. We have to have point-of-sale materials if you are to be successful in selling recordings. These include such 
things as posters, a large chapter logo, an enlarged picture of the cassette, and appropriate lighting. You should have large 
reproductions of your chorus name and logo anyway, and have them displayed on an easel at all performances, especially if 
television is present. One way to become known as a community-spirited organization is to get involved in raising funds for other 
local charities. This opens many doors and lets you find out where funding sources are. It also gives you visibility; others will know 
that your chapter is a viable member of the performing arts in your community. 

24. Selling cd's every time you have a performance. Be sure that libraries---downtown and branch 

libraries, and libraries at high schools and colleges---all have a copy of your cd and other Society recordings. They are a good 
souvenir of your show. Having tapes for sale gives you legitimacy in the eyes of the public. 
25.  Develop a relationship with prospective donors.   People (and businesses) don't give to 

causes, or even to projects or ideas. They give to people, whom they know and whom they believe to be worthy of their charity. 
Utility companies are great possibilities.  



26. The chapter officers should go on an administrative retreat to work out the 
annual plan. 

 

Officers for 2007 
 

President:  Archie Lessard …………………………………..651-762-3893   

Sec/Treas:  Larry Fisk ……………………………………....715-327-8091 

VP Marketing & PR (Bulletin & Web editor): Ken Mettler...715-483-9202 

VP Music:  Clint Gjerde………………………………….….715-268-7875 

VP Membership: Mark Nelson ……………………………...715-483-3152 

Asst. Music Dir:  Karl Wicklund…………………………….715-248-7663 

Music Director:  Steve Swenson……………………………..715-483-9797 

Members at Lg.:  Gary Merchant ……………………………715-646-9396 

                             Gene Jaremczuk…………………………..715-483-3063 

                             Tom Fedje………………………….……..715-689-2645 

~~~~~~~~~~~~~~~other functions~~~~~~~~~~~~~~~~~~~ 

Young Men in Harmony:  Jon Buss...................715-268-2563 

Sunshine: LeRoy Brownééééééééé....715-857-5422 

Chapter Historian: Gary Merchantééééé715-646-9396 

2007 Show Chair: Clint Gjerde…………...….715-268-7875 

Performance Coord:  Mick Peterson…….…...715-259-3149 

Librarian: Lloyd Cizekééééé.ééééé.715-268-2496 

 

Our Chorus Mission Statement:  ñThe Indianhead Chorus is a fraternity of men drawn 

together by a love of singing four-part, close acappella harmony music known as 

barbershop.  We are committed to: 1-Improving the vocal and visual level of 

performance, 2-Growing the chapter, and, 3-Sharing our music with an ever-growing 

audience.ò   

 

Lunch list 

May 7 --Clint Gjerde    May 14 --Billy Hinshaw    May 21 –Gene Jaremszuk   May 28 –Gerald Johnson  
 

June 4 –Jon Koerper    June 11 – Michael Larsen    June 18 – Archie Lessard    June 25 – Cliff Manwiller  
 

July 2 –Gary Merchant    July 9 - Roger Johnson     July 16 – John Hertog      July 23 –Earl Hillstad      

July 30 – Loren Nelson     
 

Aug 6 – Fred Weber      Aug 13 – Pete Rupp      Aug 20 – Al Stocker     Aug 27 –Ken Mettler  
 

Sept 3 –Duane Morris    Sept 10 –Kent Muschinske    Sept 17 –Mark Nelson    Sept 24 –Don Olson  
 

Oct 1 – Steve Osero    Oct 8 – Jack Overby    Oct 15 – Charlie Pepper     Oct 22 – Darryl Peterson     

Oct. 29 – Gary Peterson  
 

Nov 5 –Mick Peterson     Nov 12 –Paul Peterson     Nov 19 –Harley Schafer   Nov 26 –Steve Swenson  
 



Dec 3 –Karl Wicklund    Dec 10 –Leroy Brown    Dec 17 –Lloyd Cizek    Dec 26 –Tom Fedje 

 
 

Officers for 2007 
 

President:  Archie Lessard …………………………………..651-762-3893   

Sec/Treas:  Larry Fisk ……………………………………....715-327-8091 

VP Marketing & PR (Bulletin & Web editor): Ken Mettler...715-483-9202 

VP Music:  Clint Gjerde………………………………….….715-268-7875 

VP Membership: Mark Nelson ……………………………...715-483-3152 

Asst. Music Dir:  Karl Wicklund…………………………….715-248-7663 

Music Director:  Steve Swenson……………………………..715-483-9797 

Members at Lg.:  Gary Merchant ……………………………715-646-9396 

                             Gene Jaremczuk…………………………..715-483-3063 

~~~~~~~~~~~~~~~other functions~~~~~~~~~~~~~~~~~~~ 

Young Men in Harmony:  Jon Buss...................715-268-2563 

Birthday/Anniversary cards: LeRoy Browné..715-857-5422 

Chapter Historian: Gary Merchantééééé715-646-9396 

2007 Show Chair: Clint Gjerde…………...….715-268-7875 

Performance Coord:  Mick Peterson…….…...715-259-3149 

Librarian: Lloyd Cizekééééé.ééééé.715-268-2496 

 

Our Chorus Mission Statement:  ñThe Indianhead Chorus is a 

fraternity of men drawn together by a love of singing four-part, close 

acappella harmony music known as barbershop.  We are committed to:  

1-Improving the vocal and visual level of performance, 2-Growing the 

chapter, and, 3-Sharing our music with an ever-growing audience.ò   

 

Thought for the Day - "The American Indians found out what happens when you 
don't control immigration." 

Stick-ability 

According to a television documentary, the cheetah survives by outrunning its prey. 

It can sprint up to seventy miles per hour, but only in short bursts. While it has a 
very lithe body that is built for speed, it has a tiny heart which gives it no staying 

power. Unless it catches its prey in its first burst of energy, it has to give up the 

chase.  

When it comes to doing music , there  are always some "cheetahs." They start well 

with great enthusiasm and great vigor but finish poorly. As soon as things get tough, 

they tire and abandon the cause and drop out of the race. What is needed is not 
more speed but more staying power.  We all ne ed bigger hearts for the greater 



abilities of stick -ability and dependability.  Moral: Donôt be a cheetah.  Develop stick-

ability.  In the long run cheetahs never win.  

 

"Politeness"     In a country home that seldom had guests, the young son was eager 

to help his mother after his father appeared with two dinner guests from the office.   

When the dinner was nearly over, the boy went to the kitchen and proudly carried in the 

first piece of apple pie, giving it to his father, who passed it to a guest. The boy came in 

with a second piece of pie and again watched his father give it to a guest.  This was too 

much for the boy, who said, "It's no use, Dad. The pieces are all the same size." 

Don't regret growing older. It is a privilege denied to many. 

She had a boyf riend with a wooden leg, but she broke it off.  

By doing just a little every day, you can gradually let the  task 

completely overwhelm you.  

Life is l ike a roll of toilet paper.   T he closer it gets to the end, 

the faster it goes.  

 

 
For centuries, people thought the moon was made of green cheese.  Then the astronauts 

found that the moon is really a big, hard rock.   That's what happens to cheese when you 

leave it out. 

 

Kidsô View of Science 

 
~Q: What is one horsepower?  A: One horsepower is the amount of energy it takes to drag a horse 

500 feet in one second! 

~You can listen to thunder after lightening and tell how close you came to getting hit. If you don't 

hear it, you got hit, so never mind.  

~When they broke open molecules, they found they were only stuffed with atoms. But when they 

broke open atoms, they found them stuffed with explosions.  

~When people run around and around in circles we say they are crazy. When planets do it we say 

they are orbiting.  

~Most books now say our sun is a star; but it still knows how to change back into a sun in the 

daytime.  

~A vibration is a motion that cannot make up its mind which way it wants to go.  

~Many dead animals of the past changed to fossils, others preferred to be oil.  

~Vacuums are nothings. We only mention them to let them know we know they're there.  

~Some people can tell what time it is by looking at the sun, but I have never been able to make 

out the numbers.  

~We say the cause of perfume disappearing is evaporation. Evaporation gets blamed for a lot of 



things people forget to put the top on.  

~I am not sure how clouds get formed. The clouds know how to do it, that’s the important thing.  

~Rain is saved up in cloud banks.  

~Thunder is a rich source of loudness.  

~Isotherms and isobars are even more important than their names sound.  

~It is so hot in some parts of the world that the people there have to live other places. 

 

PONDERISMS: 

*I used to eat a lot of natural foods until I learned that most people die of natural causes. 
*Gardening Rule: When weeding, the best way to make sure you are removing a weed and not a 
valuable plant is to pull on it. If it comes out of the ground easily, it is a valuable plant. 
*The easiest way to find something lost around the house is to buy a replacement. 
*Never take life seriously. Nobody gets out alive anyway. 
*There are two kinds of pedestrians: the quick and the dead. 
*Health is merely the slowest possible rate at which one can die. 
*The only difference between a rut and a grave is the depth. 
*Health nuts are going to feel stupid someday, lying in hospitals dying of nothing. 
*Whenever I feel blue, I start breathing again. 
*All of us could take a lesson from the weather. It pays no attention to criticism. 
*In the 60ôs, people took acid to make the world weird.  Now the world is weird and people take 
Prozac to make it normal. 
*How is it one careless match can start a forest fire, but it takes a whole box to start a campfire? 
 

 
Welcome to new members, Roger Johnson, Larry Durand and Carl Peterson! 

 

P.S. All items, jokes & silly things in this bulletin, unless ascribed to someone 
else, can be blamed directly on the editor and do not necessarily reflect the 
opinions of everyone else in the chapter or board.  Thanks for reading to the end.   
Staying in harmony, 
Ken Mettler, editor-n-chief-smoke-blower 

To view our web site visit www.indianheadchorus.com                                      

E-mail articles or suggestions for the Smoke Signal  to 
kbmett@hotmail.com  

 
ñI never try to motivate other  people. I only worry ab out motivating myself.  

When Iôm motivated, I know others will catch my enthusiasm.ò   - Rick Warren  

 

mailto:kbmett@hotmail.com

